What does Drew Marketing Solutions actually do?

Answer:
We help businesses grow — but not through random marketing activity.

At Drew, we build data-driven marketing systems that align your brand with the
right audience and convert that alignment into measurable results.

This includes strategy, positioning, execution, and continuous optimization — all
working together as one system.

How are you different from other marketing agencies?

Answer:
Most agencies focus on execution.

We focus on alignment before execution.

That means:
o We don’t start with ads — we start with understanding
« We don’t chase visibility — we focus on relevance
« We don’t run campaigns — we build systems

Our goal is not just activity.
P It’s sustainable growth.

What does “Do it the right way” actually mean?

Answer:
It means we prioritize what works — not what’s popular.

In practice:
« Strategy before spend
« Data before assumptions

« Systems before one-off campaigns



o Long-term growth over short-term wins

Do you only offer digital marketing?

Answer:
No.

We offer integrated marketing solutions across:
« Digital (SEO, ads, social)
« Experiential (activations, events)
« Traditional media (outdoor, radio, print)

Because your audience doesn’t exist in one place — and your marketing shouldn’t
either.

Where do you start when working with a client?

Answer:
We always start with understanding and alignment.

Before any execution, we:
o Analyze your market
o Understand your audience
« ldentify gaps in your current approach

This ensures every action we take is intentional and effective.

Do you work on short-term campaigns or long-term strategy?

Answer:
Both — but always within a system.

Even short-term campaigns are designed to contribute to a long-term growth
strategy.



Because disconnected campaigns rarely produce sustainable results.

How much do your services cost?

Answer:
Our pricing depends on:

o The scope of work
« Your business goals
« The level of strategy and execution required

Instead of fixed packages, we build solutions tailored to your needs — ensuring
you invest in what actually drives results.

Is hiring Drew worth the investment?

Answer:
If your goal is:

o Better alignment

o More qualified leads

o Higher conversion

o Structured growth
Then yes.

Because the real cost is not marketing —
p it’s ineffective marketing.



How do you measure success?

Answer:
We focus on metrics that matter:

o Lead quality
o Conversion rates
o Customer acquisition
e Revenue impact
Not just:
o Likes
o Impressions

e Vanity metrics

How long does it take to see results?

Answer:
It depends on the strategy.

o Short-term campaigns can deliver quick wins
o Long-term systems build sustainable growth

We balance both — ensuring immediate traction while building long-term
performance.

Do you guarantee results?

Answer:
We don’t guarantee outcomes we can’t control.

But we do guarantee:

« A structured, data-driven approach



o Clear strategy
o Continuous optimization

Which significantly increases your chances of success.

Who do you typically work with?

Answer:
We work with:

o SMEs ready to scale
« Startups building strong market entry
« Organizations looking to align strategy with execution

Our clients are not just looking for marketing —
P they’re looking for growth.

Are you the right fit for every business?

Answer:
No — and that’s intentional.

We are best suited for businesses that:
o Are serious about growth
o Value strategy

o Are ready to move beyond trial-and-error marketing

How do we get started?

Answer:
It starts with a conversation.

We'll:

» Understand your business



« Identify key challenges

o« Recommend a clear path forward

7 Book a Strategy Session to begin.

What should I prepare before contacting you?

Answer:
You don’t need everything figured out.

But it helps to know:
o Your main business goal
o Current marketing challenges
« What you’ve tried before

From there, we guide the rest.



